
Allstate empowers those touched by breast cancer through enterprise awareness events 

When Jenny Gelman discovered an abnormality in her breast, she thought it was probably nothing. At 

first her doctor agreed, but after a year and a half of consultations, misdiagnosis and uncertainty, 

Gelman learned that what she believed was nothing had grown into something scary: On April 22, 

Gelman’s doctor confirmed it was stage 2B invasive ductal carcinoma breast cancer, and it had spread to 

multiple lymph nodes.  

“You have to be your own advocate,” said Gelman, analyst, Life Compliance. “Even when the doctor says 

it may be normal or you think it’s nothing to worry about, get it checked out. Yes, it may be nothing, but 

do you want to take the risk that it isn’t?” 

The American Cancer Society estimates that more than 232,000 new cases of breast cancer will be 

diagnosed in 2014. Across the enterprise, Allstaters helped raise awareness for the disease during 

October’s Breast Cancer Awareness Month.  From health and well-being events to “Pink Out” days 

Allstate employees joined together to raise money and support for their Allstate family – and their own 

families – impacted by breast cancer.  

Allstate Sprint & Stride 

Early detection is key for many women and men diagnosed with breast cancer. That’s why, for the past 

two years, Allstate Good Life® and Allstate Business-To-Business have partnered to encourage 

employees to lace up their shoes for the annual Sprint & Stride at home office, providing education on 

the importance of cancer screenings and physical activity. 

“B2B has been hit hard by breast cancer,” said Kathy Mabe, president of Business-To-Business. “This has 

served as a rallying cry for us, and we are passionate about this cause.” 

Annabella Caldarulo, claims analyst, Specialty Operations, joined 1,650 other employees in this year’s 

Sprint & Stride after being diagnosed with breast cancer in October 2011. 

“There are about 40 women in my department and in the same year, three were diagnosed with breast 

cancer,” Caldarulo said. “The message to get your mammogram has to be louder. It’s a life-saving 

measure.” 

This year, Business-To- Business raised nearly $153,000 for the Susan G. Komen Foundation from Sprint 

& Stride sponsorships and employee donations. Special guests were breast cancer survivor Zoraida 

Sambolin, an anchor from Chicago NBC affiliate WMAQ-TV, and Kyle Long, right guard for the Chicago 

Bears.  

Gelman gathered with her team to fight for a cause that has become so personal to her in the six 

months since her diagnosis.  

“I was exhausted that day,” she said, “but as I crossed that finish line, I really got a boost of energy, and I 

started dancing my way across it.”  

https://www.allstategoodlife.com/


The power of many 

When Vicki Adamczyk, field vice president, Texas Region, was diagnosed with breast cancer in October 

2012, she learned there wasn’t one person who helped her through – it took a village. 

“It has been two years since my diagnosis and I often reflect back on the experience, especially in 

October,” Adamczyk said. “I’m so thankful for the incredible support I received from my colleagues 

throughout Allstate, as well as the people I met outside the company along the way, including the 

volunteers at events across the country who helped educate, increase awareness and raise funds for 

research to find a cure.”  

Adamczyk helped kick off her region’s second annual Pink Out for Wellness 5K, with the help of Allstate 

Good Life® and the Dallas chapter of the Allstate Women’s “I” Network. Nearly 600 employees attended 

the event, raising an estimated $9,000 for the Susan G. Komen Foundation. This year, employees who 

registered for the 5K received a $100 wellness incentive for their participation.  

“I feel so fortunate to work for a company that makes this a priority,” Adamczyk said. “It was great to 

see people really pull together to support not only their Allstate family, but also their actual family and 

friends battling the disease.”  

Building awareness in the regions 

With the efforts of the Southeast Region Office’s Helping Hands committee and Claims Subrogation 

Department, employees hosted a number of events to build awareness and raise funds for the Susan G. 

Komen Foundation. 

The region set up a paraphernalia table, selling ribbons and wristbands to help increase knowledge and 

awareness about breast cancer.  

“Our employees love the paraphernalia table,” said Chrystal Lee, claims management support team 

leader, Subrogation Department. “We set up a table in the lobby and it impacted anyone who walked 

into the building. We want to share our efforts with everyone.”   

The region’s efforts didn’t end there. Many employees helped raise awareness through pink shirt 

Wednesday, a pink pancake breakfast, and jeans day throughout the month.  

“This is one of our employees’ favorite months because many of them have a personal connection,” Lee 

said. “My mom is a breast cancer survivor. People love to participate in these events because they love 

to give back.” 

A source of inspiration 

This October, Allstate launched a partnership with bestselling author and breast cancer survivor Hollye 

Jacobs to provide “The Silver Lining Companion Guide” to any person in the U.S. diagnosed with breast 

cancer. The guide was created to provide information, practical tips and inspiration for every stage of 

treatment and recovery.  



“Sharing advice and support through the partnership with Allstate and ‘The Silver Lining Companion 

Guide’ is an incredible and unique opportunity to reach everyone impacted by breast cancer,” Jacobs 

said. “I wish I had this guide when I was going through breast cancer. This is what inspired me to write 

the book and support those who are going through this experience, just as those who came before me 

made my path more bearable and more effective.” 

As Caldarulo discovered during her own fight, life becomes all about breast cancer when you are going 

through it. Knowing where to turn and which questions to ask can often make the journey more 

bearable. In the book, Jacobs recounts the “silver linings” she discovered, giving her the balance and 

perspective needed to get her through some of her darkest days.  

Defying expectations through empowerment  

For Gelman, a great deal of the resources she needed and her own “silver linings” came from Allstate 

and her team at work.  

“Allstate empowers me by the support they give knowing the situation I’m going through and backing 

me up 100 percent,” Gelman said. “It makes my journey so much easier.” 

Since her diagnosis, Gelman has been in chemotherapy, with treatments occurring once every three 

weeks. Gelman said her Allstate team has been phenomenal during her treatment, helping her manage 

her work and her health. She will have a double mastectomy and reconstructive surgery on Dec. 1. 

“The effort Allstate makes surrounding breast cancer awareness is amazing and goes above and beyond 

expectation,” Gelman said. “I only wish breast cancer awareness was more than just one month, and I 

wish that we could walk for breast cancer more than once a year at work. To see thousands of people 

join together for this cause is very touching.”  

 


